
Pre-Coded 

The way the web shapes our behavoir 



EVERYDAY CHOICES 
Aided by software 



 

ITS EASY  
How about finding information without Google 



 

• Micro: Direct user interaction 

• Meso: Motives driving designs 

• Macro: Trends and societal effects 

PRE-CODED 
Analysis Levels 



DIRECT USER INTERACTION 
Micro Level 



SOCIAL 
NETWORKING 
SITES 
Sharing & Connecting 



COME BACK 
You’re missing interesting stuff 



NEWS FEED 



ONLINE  
LOVE 

Dating Sites 



MAILBOX MADNESS 



MOTIVES DRIVING DESIGN  
Meso Level 



TIMELINE 
A new way to stimulate interaction 



LOG OUT 
Where did my button go? 



QUALITY SINGLES 
For users as well as dating sites 



THE IDEAL PARTNER 
Only one click away? 



IDENTITY PROVIDER 
One account to rule them all 



TRENDS & SOCIETAL EFFECTS 
Macro Level 



 

• Identity Providers 

• Walled Garden 

• User  Lock-in 

MONOPOLISATION 



PERSONALISATION 
57 Variables are used to personalise search results 



EGYPT OR EGYPT 
Filter bubble discontents 



BEST FRIENDS 
According to Facebooks algorithm 



ERIC SCHMIDT 

“I ACTUALLY think most people don’t 
want Google to answer their questions, 
they want Google to tell them what they 
should be doing next.” 

-New York Times Interview 

 



PERSONAL 
ASSISTANT 

Algorithmic information assistants 



BRINGING IT BACK TO THE USER 
Conclusions 



THANK YOU 
j.timmer@rathenau.nl 


