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http://fd.nl/economie-politiek/820422-1206/stop-wildgroei-aan-nieuwe-organisaties-binnen-topsectoren
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http://rathenaunl.wordpress.com/2012/06/13/beteugel-de-organisatorische-wildgroei-in-de-topsectoren/
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Authors and editors  

• Important but too limited concept to account for our experiences 

with the nanodebate in the Netherlands 

 

• Aim of public engagement is to bring in a public perspective into 

S&T development and policymaking, which involves an ensemble of 

activities: 
 

• Addressing a variety of regulatory, social and ethical issues 
 

• Not a one-off event, but developing over time and involving a 

variety of actors 
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Why would a researcher use social media? 

• For societal impact 

• Contribute to public debate with relevant, reliable information 

• Feedback from people online 

• You can be fast – respond to current affairs 

• You’re forced to be brief - and will be understood faster 

• Low threshold to contact people you haven’t met (and vice versa) 

 

Added bonuses 

• Extra visibility can lead to career opportunities 

• Involve and engage new audiences 

• Opportunities for citizen science 
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Benefits for politicians 

• Increased visibility 

• Reach journalists fast with instant responses to current affairs – be 

quoted – specially useful for smaller parties 

• Stronger relations with voters 

• Personal touch can be combined with official party policy 

• Instant feedback from voters 

 

Politicians’ presence in social media helps others to reach politicians 

online 
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Characteristics of social media 

• User generated content 

• Interaction with other people 

• Use still increasing (smart phones) 

 

Examples: 

• Blogs – Wordpress, Blogger 

• Video: YouTube (comments, video responses) 

• Social networks: Facebook 

• Professional social network: LinkedIn 

• Pictures: Pinterest, Flickr, Instagram 

• Microblog: Twitter 
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Biggest players in social media 

• Facebook (more than 1 billion users) 

• Google+ (500 mln, in part because of Android phone lock in) 

• Twitter (500 mln) 

• Wordpress (40 mln posts/month) 

• YouTube (weekly, 100 mln users active socially) 

• LinkedIn (200 mln) 

• Pinterest (50 mln – not as many, but great for marketing) 

• On the rise: Tumblr 
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Most effective means for scientists 

• Typically, blogs and Twitter.  

 

• Why blog? For showing expertise, sharing links, creating your own 

angle, and proving points more extensively. Reach people 

interested in the topic. 

 

• Why tweet? It’s quick and easy, great for conferences: #PaciTA13,  

and acquiring new followers is easy. Plus: you can reach different 

audiences. Politicians and journalists are more likely to notice you 

there. 

 

• Combinations work best. Use one to draw attention to the other. 

 

https://twitter.com/search?q=


11 Using Social Media to Provide Input for Evidence Based Policies 

Learn from a politician 

• Dutch EU Commissioner Neelie Kroes combines several 

means: 
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• Screenshot Neelie 

 

https://twitter.com/search?q=@NeelieKroesEU needs skilled &src=typd
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http://blogs.ec.europa.eu/neelie-kroes/coalition-digital-jobs/
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How to stand out 

Content: 

• Be relevant 

• Be reliable: refer to good sources 

 

Reputation management:  

• be consistent with your life offline 

 

Tone: 

• Be positive, constructive 

• Be funny 

• Be respectful 
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Drawbacks and risks 

Regarding your behaviour: 

• It’s almost impossible to take something back – choose what you 

say with care 

• Interacting implies maintenance: staying in touch requires appearing 

online regularly 

• Privacy – it’s hard to interact without revealing things about yourself. 

In reality, using your real name is the most productive 

 

On Twitter: it’s big, but…. 

• Twitter is an enclosure with a marked audience 

• And opinions there are not the measure of public opinion 

• Many tweets go lost 

 

http://www.pewresearch.org/2013/03/04/twitter-reaction-to-events-often-at-odds-with-overall-public-opinion/
http://www.pewresearch.org/2013/03/04/twitter-reaction-to-events-often-at-odds-with-overall-public-opinion/
http://www.pewresearch.org/2013/03/04/twitter-reaction-to-events-often-at-odds-with-overall-public-opinion/
http://www.pewresearch.org/2013/03/04/twitter-reaction-to-events-often-at-odds-with-overall-public-opinion/
http://www.pewresearch.org/2013/03/04/twitter-reaction-to-events-often-at-odds-with-overall-public-opinion/
http://www.pewresearch.org/2013/03/04/twitter-reaction-to-events-often-at-odds-with-overall-public-opinion/
http://www.pewresearch.org/2013/03/04/twitter-reaction-to-events-often-at-odds-with-overall-public-opinion/


16 Using Social Media to Provide Input for Evidence Based Policies 

Do I have to?  

• No, of course not. Especially if it just doesn’t suit you 

 

• But: remember you have competitors – think about how 

you want to keep up with the game 

 

• And remember: you can be heard. And you can make an 

impact: 
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So… do I have to? 

Nah. 

 

Not if you really don’t want to. 

 

 

But at least be aware of what the competition is doing.  

 

And remember this: 

 

https://twitter.com/Stefan_de_J
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How do I get started? 

You want: 

 

• Minimal effort? Twitter 

• …to show and explain more? Blogs. 

• Career opportunities? LinkedIn. Use the groups, too. Add a blog if 

you can. 

• Maximum recognition? Get involved with other bloggers and 

tweeps. Especially influentials. 
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See you online 

• @jannekevisser 

 

• http://jannekevisser.wordpress.com/ 

 

• http://tedxbinnenhof.com/author/jannekevisser/ 

 

• http://www.linkedin.com/profile/view?id=31615589&trk=n

av_simple_tab_profile 
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